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L IFE , HOPE  & RENEWAL

The Mourning Dove was chosen as our icon for it's promise of life, hope and renewal. All the promises 

we look for in the foods we eat. The basket represents the bountiful and diverse harvest we offer. The 

color palette is earthy and rich. Greens represent the promise fresh products. The straw color has 

a natural sensibility. Deep plum violet represents nobility, wisdom and quality. The overall simple, 

clean design mirrors our own farming practices.

Keeping a consistent brand visual is important to the integrity of Mourning Dove Organic Farm.  This 

brand guide is intended to advise best practices for the visual application of our logos and supporting 

design elements. 
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PRIMARY LOGOS

Either of these logos can be used interchangeably as the primary logo mark in packaging, ads, storefronts 

or web presentation but they should never be used directly adjacent or together (with the exception of this 

guide). The presence of this logo will readily identify Mourning Dove Organic Farm and should be used with 

care and consistency.  
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SUB MARKS

These sub marks can be used in place of the primary logo where the full primary logo is not needed or 

space is limited and a plain text title is present; such as a social media profile badge.
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SUPPORTING GRAPHIC ELEMENTS

These badges and icons may be used to identify product subcategories such as fruits, 

vegetables, eggs, etc. The colors of which may be interchanged in keeping with the color palette.  

Care must be taken to ensure proper contrast for legibility.
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CLEAR SPACE

Letting the logos and icons "breathe" is important to their visual impact. Negative or clear space should be 

present around the logo in an ad or design layout to allow the logo to stand out from other design elements, 

text and any other visual competition. Clear negative space should be measured by the commanding elements 

from each design as illustrated above and scaled proportionally. 

clear space clear space
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RESTRICTIONS

In order to maintain brand integrity the logos should never be altered from the provided design. Here are a 

few examples of what should NOT be done.

a. Never skew or distort the logo.

b. Never crowd the logo with other elements or text such as website, phone number, etc. See the section on 

how to maintain clear space.

c. Never resize or rearrange any element.

d. Never use off brand colors. Black or white is permissible where color can't be used.

e. Don't apply effects such as drop shadows or other styled effects.

f. Wherever possible don't use smaller than 1" wide to maintain legibility.
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I LLUSTRATED "DON'TS"

W W W. M D O F - M O . C O M

a.

d.

b.

e.

c.

f.
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LOGOS IN  IMAGERY

When logos are placed within an image take care to ensure legibility 

and clarity. Logos should be used in full color where possible but 

may be used in a solid color from the color palette, white or black 

to stand out from an image. An image may conversely be faded or 

screened back with a color from the color palette to assure visibility. 

See examples on the next page.
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COLOR PALET TE  and  PSYCHOLOGY

Color plays an integral role in brand consistency. Not only 

does maintaining a consistent color theme reinforce brand 

integrity it also communicates certain moods and ideas. 

Greens: freshness, renewal, growth, life 

Neutral tan: natural, dependability, resilience, safety

Purple: nobility, wisdom, quality

Adhere to this color palette for all design. Where color 

cannot be used solid black or white can be substituted. 

Pantone 5355
c 82 m 56 y 70 k 65
r 22 g 48 b 41
#163029

Pantone 7652
c 59 m 93 y 40 k 32
r 96 g 38 b 81
#602651

Pantone 9064
c 5 m 3 y 14 k 0
r 240 g 239 b 221
#f0efdd

Pantone 369
c 67 m 12 y 100 k 1
r 97 g 166 b 14
#61a60e

Pantone 367
c 41 m 0 y 82 k 0
r 162 g 212 b 94
#a2d45e

Pantone 372
c 20 m 0 y 56 k 0
r 210 g 227 b 143
#d2e38f
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TYPOGRAPHY

Typography is listed last in this guide however, it plays an equally important role in brand recognition and 

consistency. Use these typefaces across packaging, advertising and product displays to maintain a cohesive 

style and presentation.

PT SANS NARROW
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefgjijklmnopqrstuvwxyz
1234567890

CENTURY SCHOOLBOOK REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefgjijklmnopqrstuvwxyz
1234567890

The Great Outdoors
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefgjijklmnopqrstuvwxyz
1234567890

For use in titles and headlines:

For body copy and smaller text:

Logo type for product lines: 
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BRAND SLOGAN
OR CATCHPHRASE

Lorem ipsum dolor sit amet, 

consectetur adipiscing elit. Nullam 

ex quam, posuere sit amet lacinia 

eu, laoreet vitae erat. Proin id 

libero at felis mollis tempor. Cras 

mollis nec elit id mattis. Fusce sit 

amet fermentum arcu. In enim ex, 

dignissim non nunc eget, sagittis 

malesuada orci.
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CONTACT

When in doubt about brand usage contact the designer: Barbara Neely at barb@barbaraneelydesigns.com 


